MOBIDIA

Q1 2015

INSIGHTS

"
.:.11‘-

AN
“ "




mobidia)

| TABLE OF

CONTENTS

Introduction 3
Gaming Leaderboards 4
Gaming Highlights 6
2014 vs 2015 !
App Usage Leaderboards 8
Spot the Music Trends of 2015 10
Health & Fitness Insights 11
Summary 13

02 | Copyright 2015 Mobidia. All right reserved.



MOBIDIA Q12015 APP INSIGHTS

Introduction

The first three months of 2015 suggest another dynamic year for the app economy.
Established social apps continue to dominate the leaderboard but new entrants, Meer-
kat and Periscope, have generated significant buzz and early adoption. Their usage
and engagement over the next few months will likely indicate longer term success.
ssyRoads continued is climb up the gaming leaderboard with active users increasing
Igrg‘ljniﬂcant across the globe.

More highlights and details of app usage trends for the beginning of 2015 are highlighted
in the following pages.

Mobidia sources their data from the largest global panel that focuses on real usage and
real users (not downloads), allowing customers to identify global trends and highlights
across all Android and i0OS apps and games.

This report takes a look at some of the key insights that kicked off 2015, including:
Q1 Android and i0OS App Lea@oards, across 9 countries
Q1 Android and i0S Game Leadrds across 9 countries

The newest gar@)pping the charts

Facebook domination

Music App@wds

Health & Fit@ Trends
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Gaming Leaderboards
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Gaming Highlights:

Mobile gaming continues to be a very hot market segment. Spending on customer acquisition and marketing
continue to drive up pricing of mobile advertising.

In terms of usage, Candy Crush and Clash of Clans continued their dominance in the first quarter of 2015. But
there is a new entrant thatickly climbed the leaderboard.

Chicken “Crossy’s the Road” to top the gaming charts!

Crossy Roads has been labeled the Frogger of 2015. Despite only launching in November 2014
it has already made its way to the top 20 MAU s on both iOS and Android in North America,
Europe and parts of Asia.

Whilst the likes of Candy Crush and Clash of the Clans are still clear winners in terms of time
per user and time per session, Crossy Road is not too far behind Candy Crush in the number of
sessions per user which is incredible for such a new game. This will certainly be an interesting
game to keep an eye throughout 2015.

AVERAGE APP SESSIONS PER ACTIVE USER
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DAILY UNIQUE USERS AS A % OF MONTHLY UNIQUES ('STICKNESS', HIGHER IS BETTER) (Android Data)
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2014 vs 2015:

Generally, more users and more usage looks to be the trend for mobile gaming in 2015. In
terms of minutes, US consumers spent 17% more time playing gaming in the first quarter of

2015 compared to @

YEAR-ON-YEAR GROWTH ANDROID JANUARY 2015
TIME SPENT IN

16.9%

13.5%

5.4%

B =

== UK USA ‘@, South Korea
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App Usage Leaderboards
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Android > Social Networking > World

Facebook MONTHLY ACTIVE USERS ©
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Spot the Music Trends of 2015:

2014 saw a large increase in the use of music streaming apps across both iPhone and Android. With more
music, genres, pre-defined playlists and radio features it's no wonder users are opting for a streamiervice
over paying for individual songs.

Whilst Google Play ranks #1 on the Music leaderboard for Android users, Spotify continues it's
journey up the leaderboard, now sitting in #3. Despite having fewer active users than Google Play,
Spotify wins in terms of actual usage, with users spending on average more time in the app each

Spotify month.

AVG SESS@
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8O PRKIO

89.81 70.27 34.65 32.87 23.81
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On the iTunes leaderboard, Spotify ranks as the # 1 music streaming app whilst, not surprisingly,
Google Play sits at position # 32 in the music category.

Pandora Radio is another popular choice amongst U.S. users, ranking #1 for Android users and #
3 for iPhone users. The app also has the second highest engagement with iPhone users, following
Spotify.

Health & Fitness Insights®

The health and fitness category showed a big increase in early 2015 {stat to be provided} with
users spending on average {x} times more time in health and fitness apps compared to {x} amount
of time last year.

With the advanced specs now standard in most smartphones, it is hardly surprising people are
using their phone as a health and fitness tracking device.

Mobidia's Q1 2015 data showed the time spent in the top 10 health & fitness apps, ranging from
counting calories, recording runs to tracking sleep and pregnancy, it's no wonder this category has
seen such incredible growth. With the launch of the Apple Watch and new Wearable apps entering
the market this will certainly be an interesting space to watch over the next quarter, one which we
expect to see significant growth in usage.

=% Export Data
iOS > Health &Fitness > World
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D Android v MONTHLY TIME SPENT @

== Health &Fitness v - Calorie Counter - My FitnessPal 11.79% o

World v - 2B Fitbit 7.07%
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- 8 Sleep Cycle alarm clock 1.61% o
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MOBIDIA Q12015 APP INSIGHTS

Summary &
Equipping Businesses to Make Smarter Decisions

Mobidia provides unique insights into mobile data usage that no one else can offer. Whether you want to
investigate the top app or mobile gameMings , or how devices and network speeds are impacting user
behavior, their data can provide you withtne insight you need to help you make better strategy, product, and
marketing decisions.

Mobidia is the only company in the industry providing this unique data set at scale. We have the largest global
sample providing true representation of millions of users in over 200 countries.

Our data includes aggregate data usage, specific app usage, and time of day, week and month usage across
mobile, roaming and Wi-Fi networks. It alcludes usage across different device types, mobile operating
systems and mobile networks.

Mobidia customers from all over the world t@ly on our data to:
Track and benchmark competitors
Identify mobile app trends
Plan global launch strategies
Target and optimize advertising

Our new dashboard provides leaderboards and top app charts across all app genres and all geographies. Ad-hoc
queries of millions of apps provide detailed metrics on monthly and weekly active users, minutes of use, number
of sessions, days of retention, and much more.

=]

Don't settle for downloads and inaccurate data sets. Undnd what apps consumers are really using. Contact
our sales team today for a free trial of the dashboard and a look at our global data. Learn why hundreds of
leading mobile application developers and game publishers have built stronger businesses with the help of
Mobidia's data.

sales@mobidia.com
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